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Be Better
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.. 0Or Be Gone
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ITS NOT
JUST THE
LOOK & FEEL
OF YOUR
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Demonstrably Pleasingly
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How Does This Affect You?






INSIDE THE MIND OF THE CONSUMER

| DON'T SEE OUR
BRAND OF PICKLE
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“." Start For FunYOur Local

CANADA » ®» Club
w Play For Life g ciness










Start For Fun ... Play For Life

Values
Your Promise

Your Experience



the experience
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HAPPY PRIDE WEEK
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Events & Results Are Great
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The Ontario Soccer Association
Sports & Recreation

Tmeine  “Yja"Content & Engagement "'










Define
Yourself...

.Before Someone Does If For You



Be Better
Be Different

.. 0Or Be Dead



Think About

.. Treat Others The Way You’d
Want To Be Treated
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Questions?



Thank
You.

Chris Walling
> chris@brandfire.ca

B chris.walling %
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